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Universal Media Asset Guidelines

Logo Usage

No Modification
Do not alter, distort, recolor, crop, or combine the logo with other elements or text.
Only use company-provided versions - unchanged.

Clear Space and Minimum Size
Maintain sufficient clear space around the logo. No text or graphics inside this
margin. Do not use below minimum readable size to ensure legibility.

Appropriate Context
Never use the logo in inappropriate, offensive, or misleading contexts, or in
connection with material unrelated to company activities.

Photo and Video Usage

No Modification without Consent
No modifications - including cropping, overlays, or color changes - are permitted
unless explicitly authorized.

Context of Use
Assets may only be used in neutral, factual, or brand-appropriate contexts - never
with illegal, defamatory, or controversial content.

Technical Quality
Use only the provided high-resolution versions. Watermarked, low-res, or preview
files are not to be published.
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Additional Media Areas

Text Excerpts & Quotes

Official text excerpts from press releases, company materials, or other authorized
sources must only be used and cited according to established market citation
standards. Proper credit and accurate representation of the original source are
required.

Infographics, Charts, Illustrations
Must not be altered without permission. Always credit the company when
publishing in external channels.

Social Media & Digital Assets

Republishing and use of company social media content must adhere to established
market citation and usage standards, respecting copyright, platform policies, and
proper attribution practices. Users should cite original content accurately and
maintain the integrity of the posts, including authorship and publication date.

General Principle
For all company media assets, seek explicit written permission for use beyond

standard press or editorial coverage. If in doubt, contact the company’s media or
communications representative for clarification.
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